
 

 

 

 

 

 

SABINA: Profit of first quarter of 2021 (1Q21) continues to grow from cost reduction 

Actions: Maintain advice “Buy” from TP21F 23.5 baht 

Profit of first quarter of 2021 (1Q21) is at 78 million baht (+11%y-y, +12%q-q). This is a 

comeback as it is the first year-year growth in five quarters. Even though main revenue of 

store branches is still affected by the economic situations according to the consumer 

groups, but the online channel is still able to penetrate the market well and grows at 

+46% y-y, and the other part is a result from business cost reduction. Overall, it can be 

regarded as having good performance and it is expected that for the rest of the year, 

even though there may still be effects of the new wave of COVID-19, considering the 

profit base, which has been through cost structure adjustment, it can continue to grow y-y 

and expected profit of 2021F will be able to grow at 19%. It is still recommended for 

“Purchase” from TP21F with reference DCF (WACC 8.2%, TV Growth 2%) 23.5 baht. It is 

viewed that the profit trend can continue to grow while business, with strong brand and 

ability to create the trend well, will be able to grow according to E-commerce. 

Catalysts: Profit of the remaining period can continue to grow y-y 

Earnings result 1Q20: net profit is 78 million baht (+11%y-y, +12%q-q), although earning 

is stable y-y and -12% q-q from seasonal effect, especially main source of earning from 

sale of store branches (66% of earning) -9% y-y from second wave of COVID-19 +OEM 

(8% of earning) -14%  y-y from problem of having insufficient cargo containers. However, 

earning from NSR channel (Online+ TV Shopping) continues to do well +46% y-y and is 

as a result of top brands fashion group sale during online promotion (Lazada, Shopee) 

and its income ratio has increased from 19% of last year to 22%, and the other reason is 

partly due to the reduction of business cost based on the same sale revenue of last year. 

However, SG&A declined by 50 million baht and this decline is likely due to the reduction 

in the number of daily employees, approximately 300 employees (based on annual 

report), reduction in rent and marketing cost. As for Gross margin, it has declined from 

52.9% to 47.6% from promotion in order to manage cash flow and product mix (emphasis 

on low price products in this period) 

Outlook 2021F: Profit of first quarter of year 2021 (1Q21) is 24% of estimated profit of 

21F at 329 million baht (+24% y-y) which still remains stable, and it is viewed that 

Downside risk from new wave of COVID-19 is limited, and is expected not to exceed 5% 

from assumption with reference already based on Conservative (lower than Consensus 

10%). By looking at the significant effect of cost reduction, this helps business 

performance of 2Q21F to have profit of around 60 million baht, with growth of +20% y-y, 

and that will grow y-y in every remaining quarter, based on the assumption that COVID-

19 will not prolong until 3Q21. 

 

 

 

 

 

 

 

 

 

 

Anchor Themes 

Products of basic necessity and products that 

supports new normal behaviors, both in 

esthetics and within the cycles which can 

benefit from E-commerce, beneficial for both 

sellers and buyers, from service providers 

(Marketplace) are still in the period of creating 

their market. 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Valuation: Continue to Buy-Sell Valuation, Not Expensive 

Trading share price of PER21F is 21 times, close to the 5-year average value, lower than value before the COVID-19 period, 

which was high at 25–30 times. This can be viewed as accumulated purchase point and having Div. yield of 4.3%, ROE 18% and 

low debt 

 

CNS vs Consensus, estimated profit of 2021F is lower than Consensus 10% 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

3. 

Reference to Capital Nomura Securities PCL. 


