
 

 

 

 

 

SABINA: Tagged along the “Good Shopping Gets Refund” trend. 

Actions: Maintain “Buy” recommendation from TP21F at 23.5 baht 

Besides being a laggard stock in the consumer group (i.e. Shopping Malls, Home 
Improvement, IT, Credit Cards, etc.), whose prices have increased as a result of the 
“Good Shopping Gets Refund” campaign, we believe the company will take this 
opportunity when the shopping atmosphere has recovered from such campaign to 
launch new products and focus on its unique and wave-making marketing strategy. 
While the stock price represents a profit-taking point from TP21F at 23.5 baht  based on 
its DCF, we forecast the 3Q20F profit of 75 MB (+48% q-q, -36% y-y), a continued 
recovery q-q in 4Q20F from shopping’s high season, and expect a continuous q-q, y-y 
growth into 1H21F. 

Catalysts: Shop For Our Nation campaign helps create a better spending mood 
and bolsters the launch of new products. 

Earnings preview 3Q20F: We forecast a net profit of 75 MB (-36% y-y, +48% q-q) with 
a q-q recovery after the Lockdown period has passed, but still expect a y-y decline 
following the same overview of the consumer group. The revenue is estimated at 743 
MB (-12% y-y, +17% q-q), 553 MB of which is from the branch stores which are the 
company’s main channel, and 120 MB expected from the NSR (On-line + TV Shopping) 
channel which is still performing well (+44% y-y). SABINA was also ranked as one of the 
best-selling brands during the monthly on-line promotion schemes (the 7th of the 7th 
month, the 8th of the 8th month, the 9th of the 9th month). The profit margin is estimated 
to decline, with gross margin estimated at 50% vs 3Q19/2Q20 54.0%/36.5% as a result 
of strong promotion activities in order to manage its cash flow, but the gross margin is 
getting better q-q. The margin from fabric face mask OEM is decreasing. While the 
revenue has declined, the majority of the expenses are still those fixed costs, despite 
some cost savings being achieved (i.e. rental expense, marketing expense, etc.), 
causing an expected SG&A/Sales ratio rise to 37.4% vs 3Q19/2Q20 36.8%/30.0%. 

Outlook 2020F: If the 3Q20F profit turns out close to estimation, then the 9M20F profit 
will come close to 74% of the annual forecast at 265 MB (-36% y-y). We still maintain the 
forecast that expects the 4Q20F profit to recover q-q (it still declines y-y with the same 
overview as the consumer group) as a result of the shopping season. This season, it will 
receive a positive impact from the Good Shopping Gets Refund campaign, starting 23 
Oct – 31 Dec, in which each individual will be eligible for tax deductions of up to 30,000 
baht/person. This is a significant economic stimulus measure that aims right at the 
company’s target customers. The total spending money is forecasted to be over 100 
billion baht. This is also a good opportunity to launch new products that we should 
witness soon (last year the company launched a new product “Body bra” with Baifern as 
a presenter at the end of September). Initially, we view the 4Q20F profit to stay within 
80–85 MB range and expect a good recovery of +24% y-y in 2021. 

Valuation: Still a laggard stock in the consumer group and trading at inexpensive 
valuation. 

Stock price trades PER21F at 22x (average +0.5 SD), viewed as a profit-taking point 
because the trend has passed the lowest point and will gradually recover in line with the 
consumer group. 

 

 

 

 

 

 

 

 

 

 

 

 

 

A product that is within the 4 basic 
necessities group, women emphasize 
lifestyle and beauty, including being a 
product in the cycle that benefits from e-
commerce, where the marketplace provides 
benefits to both buyers and sellers, and the 
product is within the market creation 
phase. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

CNS vs Consensus: Forecasted 2020F profit close to Consensus. 
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