
 

 

 

 

 

SABINA: Prediction of a temporary blip in 3Q19F profits 

Action: A sharp fall in the price base, re-entering the “buy” zone 

Although the prediction of 3Q19F profits of 117 million baht indicates a 
1% fall q-q and a slower growth rate of 6% y-y vs 1H19 +22% y-y due to 
slowing income from the consumption environment and last year’s high 
base, there are bright spots in terms of revenue, the growth potential 
from TV and online shopping, and a steady growth in the profit rate. 
Overall, the profit prediction indicates that 3Q19F will be the second-
best quarter, only below the previous quarter. Regarding the 22% fall in 
the stock price over one month, it has been a response to the weaker 
profits. We believe the company will resume its offensive strategy in the 
last quarter of the year, which is a high season. Retail should boost the 
growth of 4Q19F profits towards a double-digit rate. The current round 
of the fall in the price base is a good collection opportunity. 

Catalyst: Prediction of a new high in annual profits for the 9th 
consecutive year, entering the end-of-year high season 

Earnings preview 3Q19F: Net profits are predicted to be 117 million 
baht (+12% q-q, +6% y-y, or -1% q-q, +6% y-y when only normal profits 
are counted), representing a y-y slower growth and a -2% y-y decrease 
from the assessed revenue of 829 million baht. This is due to a slowing 
purchasing power and temporary conditions during the quarter, such as 
the bombings in August which affected the storefront channel (78% of 
revenue) especially during July and August. Another reason is the high 
base from last year from the relaunch of Doomm Doomm which met 
with a highly positive response. The TV and online shopping channel 
(10-12% of revenue) is predicted to continue to grow by 12% y-y. The 
performance in terms of profit rates is still good, as the gross margin is 
predicted to be 52.1%, an increase from the 49.3% rate in 3Q18 thanks to 
an increase in the proportion of products that SABINA outsourced to 
outside manufacturers. Outsourced products have an approximately 5% 
higher margin than products made in-house. Outsourced products are 
estimated to be 35% of total products compared to the 13% rate in 3Q18. 
There are also benefits from the strong baht. 

Outlook: If the 3Q19F profits approximately match expectations, they 
will be 78% of the year’s total estimate. The year’s total estimate remains 
+19%. Profits in 4Q19F are predicted to grow by a double digit y-y due to 
offensive strategies in the end-of-year festive season. Other benefits are 
gained from the launch of the “Body bra” collection in September which 
was well-received. The profit rate is predicted to continue its steady 
growth similar to 9M19F due to the increase in the proportion of 
outsourcing. 

 

 

 

 

 

 

 

 

 

 

 

 

 

Products are in the “4 essential needs” 
category, and there is an emphasis on 
lifestyle and beauty among women. It is 
also in the cycle that benefits from e-
commerce, and there are benefits for both 
buyers and sellers from the service 
provider (market place). The current 
period is a period of building the market. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

CNS vs Consensus: Out 2019F profit prediction is close to Consensus, 
while out 2020F profit is 11% higher than Consensus. The hypothesis is 
we are better at controlling costs (lower SG%A/Sales). 
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