
 

 

 

SABINA: The main profit for 2Q19 makes a new quarterly high.  

Action: Strong Basic Elements, recommend to “buy” 

We still recommend to “buy” and to apply TP20F by referring to DCF (WACC 8.8%, TV Growth 2.5%) 

at 40 baht. The main profit for 2Q19 is a new quarterly high at 119 (+23% y-y, +25% q-q) closed to 

the expected value. (It is 10% better than the market expectations). The revenue has been growing 

significantly in almost all channels. The profit margin is consistently good. If the total of the employee 

benefit reserve fund is 14 million baht, net profits also grew well to 105 million baht (+9% y-y,+10% 

q-q). The overall profit of 1H19 accounted for 50% of this year’s forecast and still rising well (+19%). 

In our opinion, SABINA is one of the attractive mid small caps that match the E-commerce 

investment theme (E-commerce is a very successful sales channel and is the main key driver) and 

trade war (gain significant benefit). The company announced a 1H19 dividend of 0.57 baht/share 

(Yield 2%, XD this August 26th). 

Catalyst: The full-year profit is expected to make a new high for the 9th consecutive year. 

Earning Results 2Q19: The profit is normally good and close to the expected value of 119 million 

baht (+ 23% y-y, + 25% q-q). It is the highest quarterly value due to both revenue and profit margin 

growth. The 862 million baht revenue (+10% yy, +12% q-q) is from the success of the “Seamless Fit” 

collection. (This collection was launched at the end of February 2019.) The revenue is in full quarter 

and growing in all channels. (Brand +9% y-y, OEM +1%, Export +1%including NSR (online+TV 

shopping) (The income proportion increased from 8% in 2018 to 11%) +31% y-y.  The profit margin 

is still performing well with the gross margin at 36.4% vs 2Q18/1Q19 50.5%/54.7% according to the 

increasing outsourcing proportion by SABINA. The margin is higher than own manufacturing from 4-

8% to 35%.  Meanwhile, SG&A/Sales moved up a little bit from 35.4% in 2Q18 to 36.4% because of 

the market focus and the increasing new product promotion. However, this was not a surprise and in 

accordance with the company plan.  

Outlook: 1H19 profit accounted for 50% of the full-year forecast and still makes a new high for the 9th 

consecutive year. (The main profit +19%). In our opinion, the business still has an upward trend in 

opportunities. The driving factors are both revenue and profit margin growth that is performing well 

due to the strength of marketing and the new offerings that meet the consumer needs. (3Q19 

launched the new product group with the Japanese cartoon patterns to target teenagers. Sumikko 

Gurashi and Mamegoma”is in the Premium “L-Special” product group to highlight the brand image.) 

There is an evaluation for the full-year revenue increasing to +9% (VS the company goal of 10%), 

and the net margin growth from 110 bps y-y to 12.8% (VS the company goal of +100 bps.) This is 

based on the outsourcing proportion increase and the growth in NSR channels with the margin 

higher than on the average. In the short term, we expect that the 3Q-4Q19F profit is rising in a stable 

way with y-y for every quarter from both revenue and profit margin which is still in good condition.   

 

 

 

 

 

 

 

 

 

 

 

 

The four requisite products, the concentration on lifestyles and 

beauty issue of ladies, including those issues still in a position 

that benefits from e-commerce, beneficial to both buyers and 

sellers by the service provider (Market place), and still building 

the market position. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 Reference  to Capital Nomura Securities 


